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Emergence of Digital Freight Platforms 

It may sound like something of an understatement, but 2020 has undoubtedly been 
a disruptive year. How disruptive is yet to be seen, but we must focus on moving 
onwards and upwards. 

This disruption has been surrounding us in every aspect of our lives from the ways we 
work, study, conduct business and operate the logistics and supply chain world. We have 
seen this accelerated digital adoption taking place within the industry in an attempt to 
keep up with changing consumer behaviour and we have seen that digital transformation 
will be the number one enabler that ensures growth in a connected customer world. That 
said, the very driver that underpins the transformation of our industry has been left out of 
the conversation and that is the emergence of digital freight platforms.
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Cutting edge technology? ✓


Increasing cost efficiency? ✓


Smart problem solving? ✓


Now in times of crisis, these end-to-end solutions for the planning and monitoring of 
freight seamlessly via technology are exactly the tools needed to drive the industry 
towards greater transparency and information sharing. One of the disruptors in these 
freight platforms Quicargo shared the following as an example, “if a shipper wants more 
information about expected loading- and unloading times due to all measures taken 
around the corona crisis, digital platforms can show this information in only one click”. 
One click in place of days of paperwork, perhaps hundreds of emails, whatsapps, zooms 
and phone calls.


With increased expectations from consumers for faster, more efficient management and 
transport of goods, logistics companies have been forced to turn to technology as a 
competitive differentiator to exceed service level goals. These digital freight platforms 
have become a turnkey solution to enable logistics service providers to create branded 
state-of-the-art digital experiences for their end customers through a fully digital 
customer experience including quoting, booking, tracking and dashboard analytics.


Edward J. Ryan, Descartes’ CEO said, “Logistics services providers operate on tight 
margins. Those that don’t move quickly to digitize their customer experience will be faced 
with higher costs to serve,” following the Descartes Systems Group approximately US$12 
million acquisition of Kontainers, a provider of client-facing digital freight platforms.


According to Michael Leto, CEO of Emerge, a platform for shippers and brokers to find 
and allocate truck freight more effectively (a little like a Flexport but for trucks), “How 
shipments are booked on trucks today is quite inefficient, with orders often leaving empty 
spaces on truck beds that could be filled with goods going in the same direction; and in 
about 20% of all journeys carrying no load at all.”


Covid-19 has accelerated the growth of this startup market globally with sizeable rounds 
of funding taking place. Emerge has announced a round of USD20 million funding it will 
use to continue building out its technology, as well as to keep expanding the business. 
Globally platforms such as Sendy out of Kenya, has announced a USD20 million raise; 
Flexport, now has a USD3.2 billion valuation; Zencargo, has raised USD20 million; 
FreightHub (USD30 million), Bringg (USD25 million) and NEXT (USD97 million) and the list 
goes on. There are hundreds of these startups coming to life in need of partnership with a 
large global player to help them reach a wider customer base much more quickly. The 
time to move from heavy reliance on frequent communication using Emails, fax, 
telephone and spreadsheets was yesterday. Your customers wanted you to be digital 
yesterday.
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Our future logistics strategies need reshaping if we are to make them more adaptable, 
responsive and minimise disruption. Success will depend on:


Adaptability - We need resilient strategies underpinned by technology and data


Responsiveness - Back engine systems must connect to the front-end of our businesses 
at every point in the supply chain


Minimalization of disruption - Digital transformation strategies must be revisited with a 
greater emphasis on the adaptability of our routes to market


Digital freight platforms tick all the boxes the industry needs in its pathway to success. As 
we embrace new models, digitise our supply chain eco-systems and improve customer 
connectivity whilst using digital transformation and freight platforms as an enabler, we 
allow the industry to realise a new set 
of benefits. Shippers will benefit from 
a fully digital customer experience 
embracing the new model of remote 
work, access to a wider range of 
carriers thus reducing carrier 
dependency and a more sustainable 
solution by using partially empty capacity in trucks. Carriers will benefit from higher 
loading rates of trucks, the ability to accept or reject extra shipments and therefore more 
revenue from a easy to use and transparent platform. 


The discussion does not end here. Tune into our vodcasts or subscribe to Logistics 
Executive TV (Subscribe Here) where we are featuring a COVID-19 series covering the 
current global situation all the way through to the impact on driving business forward and 
future supply chains. Talk to us about how we can partner with you to:


• Develop a more resilient digital transformation strategy.

• Establish a roadmap to create business-wide automation and digitisation.

• Coach your talent to embrace the increased digitisation as they embrace the new 
norm.
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For more news and features connect to us by 
subscribing to our regular newsletters - click here
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