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About Transport Intelligence 
Transport Intelligence is one of the world’s leading providers of expert research and 
analysis dedicated to the global logistics industry. Utilising the expertise of professionals 
with many years’ experience in the mail, express and logistics industry, Transport 
Intelligence has developed a range of market leading web-based products, reports, 
profiles and services used by all the world’s leading logistics suppliers, consultancies and 
banks as well as many users of logistics services. 

Transport Intelligence products and services include: 

• Ti's news and analysis briefing service, Logistics Briefing  

• Exclusive access to Ti’s extensive research output through the ground 
breaking Global Supply Chain Intelligence portal www.gscintell.com  

• Dedicated research through Ti Consulting  

• Market and competitor monitoring  

• Industry leading research reports including trend analysis, market sizing, 
market share, forecasting and ranking across global logistics markets  

• In-depth intelligence on the world's leading logistics providers through 
Supply Chain Leaders Intelligence  

• Ti Conferences and seminars – www.ticonferences.com  

• China Supply Chain Intelligence (CSCi) - China Market Intelligence and 
Company Profiles combined in a powerful new online research portal  

 

 

 

 

 

 

 

 

All rights reserved.  No part of this publication may be reproduced in any material form 
including photocopying or storing it by electronic means without the written permission of 
the copyright owner, Transport Intelligence Limited.   

This report is based upon factual information obtained from a number of sources.  Whilst 
every effort is made to ensure that the information is accurate, Transport Intelligence 
Limited accepts no responsibility for any loss or damage caused by reliance upon the 
information in this report. 

http://www.gscintell.com/
http://www.transportintelligence.com/consultancy/
http://www.transportintelligence.com/market_reports/
http://www.supplychainleaders.com/
http://www.ticonferences.com/
http://www.chinascintell.com/introduction.php
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About Kewill Ltd 
Innovative Software for Global Trade and Logistics. 

Kewill is a leading provider of software solutions that enable enterprises and logistics 
providers to manage the movement of goods and information across the globe.  

We deliver innovative software for business-critical global supply chain requirements 
through our three product suites: Logistics, to support freight forwarding, transport, 
warehousing and customs compliance; Transportation and Shipping, to enable parcel, 
LTL, TL and desktop shipping and export trade compliance, and; Business to Business 
Integration, to drive B2B eCommerce, order management and supply chain integration 

Our customers rely on our deep domain knowledge to improve their business processes, 
exchange information and provide visibility to simplify the management of their supply 
chains.  

Established in 1972, Kewill has over 7,000 customers around the world including Bayer, 
Black & Decker, DHL, Gondrand Group, Hankyu Hanshin, Hellmann Worldwide Logistics, 
Hitachi, Ingersoll Rand, Jan de Rijk Logistics, Janssen Distribution Services, Mothercare, 
UPS, Raben Group, Scott’s & Co., Seacon Logistics, Van Maanen, Verhoeven Logistics 
and TNT. 

For more information about Kewill, please visit www.kewill.com or 
www.kewill.com/logistics_blog.  

 

  

http://www.kewill.com/
http://www.kewill.com/logistics_blog
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1.0 Executive Summary 

1.1 Background 

In August 2012, Kewill asked Transport Intelligence to conduct a survey focusing on how 
the use of key logistics/transport related IT solutions have assisted companies in 
responding to the volatile market conditions and fluctuating customer/consumer demand 
of recent years. This acts as an update to a survey undertaken by Transport Intelligence 
on behalf of Kewill in August 2010, which examined the impact of the global economic 
downturn on logistics and transport companies and the role of IT in ensuring their 
survival. The 2012 survey incorporated a number of additional questions in order to 
establish whether customer views and buying behaviour have changed over the past two 
years. 

A total of 484 individuals responded to the survey, of which 280 (58% of the sample) 
were logistics service providers.  The remainder were individuals within manufacturers, 
distributors, advisors and retailers who had responsibility or involvement in supply chain 
operations and others working in consultancies and similar support services related to 
logistics or supply chains. Respondents were categorised as logistics service providers, 
manufacturers, retailers and others. 

46% of those surveyed were from ‘global’ businesses and over 40% of those surveyed 
worked in businesses with over 2,000 employees.  

1.2 Key Figures from Findings 

• Over 80% of those responding to this survey had seen some expansion of activity 
during the past two years and over 75% can see expansion continuing in the next 
year. The growth was well spread geographically and across different sizes of 
firm, although logistics companies in Europe indicated lower growth than their 
counterparts in Asia and North Africa / Middle East.  The logistics companies in 
the Americas, particularly freight forwarders and 4PLs, experienced the highest 
levels of growth. Larger firms seem to have performed well in the past two years 
with growth expected in the next year across all sizes of firm.  

• Medium-sized organisations, with 251 to 500, employees, were most likely to 
have grown in the past two years and are most likely to grow in the coming year. 

• Most expansion and growth is likely to be generated organically although there 
are still organisations seeking mergers and acquisitions. 

• Supply chain management software is used by 62% of logistics service providers. 
To the logistics service providers, freight forwarding, transport management and 
warehousing software were the most important management tools. 
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• In addition, 55% of other respondents in the survey utilise supply chain 
management software. These respondents rated enterprise resource planning 
and finance software as the most important tools. 

• There was general satisfaction in the ability of existing software to provide 
operational insights with trade and customs compliance and property 
management seen as the weakest areas. However, in a separate question, 
software was seen as an inhibition to exploiting new business opportunities. The 
main cause of this difficulty was the time required to implement new systems.  

• Over 40% of logistics service providers had software links with their customers 
but other than that only a small proportion of respondents used electronic data 
interchange with external organisations. 

• For most of the respondents, economic performance and meeting customer 
requirements were the top strategic priorities. The consequential actions given 
top priority were planning optimisation, cost reductions, operational 
improvements and improving visibility. Visibility is seen as the top priority for 
logistics service providers and fourth priority for all other respondents. 

• In future over 85% of the respondents expect to be exchanging data with others 
on a wider basis. 

• Most of those responding had plans to invest in software in a wide range of 
areas. Despite a significant proportion of respondents reporting weak insights 
from trade and customs software only 50% of respondents are planning to invest 
in this area.  

• The main criteria for IT investment decisions was stated as being return on 
investment, with the payback period a significant secondary consideration. In a 
separate question, respondents expressed the view that software investment 
should be producing a return on investment well within 2 years. 
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2.0 Introduction 
Kewill Ltd asked Ti to assist in producing and undertaking a survey among its 26,000 
strong subscriber base. 

The intention of the survey is to gain a greater awareness of the attitude towards logistics 
related software since the recent economic downturn and whether buying behaviour and 
the use of software has changed radically since the previous survey, undertaken in 2010.  
In addition, management at Kewill are also keen to establish whether any difference exist 
in the purchasing decision between 3PL providers and manufacturers. 

While the survey was designed to segment the results by logistics service provider and 
non-logistics service provider (e.g. manufacturer, retailer, other) as well as by 
geographical region, no significant differences have been highlighted between these 
different divisions of the Client’s customer base. 
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3.0 Survey Questions 

3.1 General information  

Question Section 
Reference 

Answer Choices 

What is your company's main area of 
business? 4.1 

Transport Logistics Service Provider 
Manufacturer 
Distributor 
Retailer 
Other (please specify) 

What type of services provider is your 
company? 

4.1 

Logistics Service Provider (3PL) 
4PL 
Freight forwarder 
Road transport company 
Warehouse operator 
Multimodal operator 
Cargo airline 
Shipping line 
Other Logistics 

Which is the main vertical sector your 
company manufactures goods for? 

4.1 

Aerospace 
Automotive 
Chemicals 
Consumer goods 
Food/beverage 
Health and Pharmaceutical 
High-tech 
Industrial 
Other 

In which geographic region do you 
mainly operate? 

4.2 

Aerospace 
Automotive 
Chemicals 
Consumer goods 
Food/beverage 
Health and Pharmaceutical 
High-tech 
Industrial 
Other 

How many employees does your 
company employ approximately? 

4.3 

Under 50 
51 - 100 
101 - 250 
251 - 500 
501 - 1,000 
1,001 - 2,000 
Over 2,000 
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3.2 Business Outlook 

Question 
Section 

Reference 
Answer Choices 

1) Has your company expanded to 
cover new routes and/or markets in 
the last two years? 

2) Has your company dropped any 
routes and/or markets? 

3) Are there plans to expand in the 
next 12 months? 

 

5.1 
 

5.1 
 

5.1 

Yes 
No  
Not sure 

What is the main reason behind the 
expansion plans? 

5.2 

Merger/acquisition 
Organic growth 
Both 
Not sure 

3.3 Current IT Facilities 

Question Section 
Reference 

Answer Choices 

Do you utilise supply chain 
management software to manage your 
operating costs? 

6.1 
Yes 
No  
Not sure 

How important do you feel the following 
software systems are in assisting you in 
managing your operations? (1 being 
most important and 5 being least 
important) 
 Freight Forwarding  
 Warehouse management 
 Transport management 
 Customs and compliance 
software 
 Software for visibility and 
business integration 
 Advanced planning and 
optimisation software 
 Enterprise resource planning 
software 
 Customer relationship 
management software 
 Response 
 Other (please specify) 

6.2 

1 
2 
3 
4 
5 

Does your company have detailed day-
to-day insights of operational 
expenditure in the following areas? 

6.3 

Transportation 
Warehousing 
Trade compliance 
Property 
Staff 
IT systems 
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Third party services 
Taxation 

Do you consider your current logistics 
software a barrier to your ability to react 
to new business opportunities or 
business re-design? 

6.4 
Yes 
No  
Not sure 

What are the main reasons for this? 6.4 

Financial implications 
Training of users 
Dependence on innovations of 
current vendor (lock in) 
Length of time to implement a new 
system 
Other (please specify) 

Which (if any) of your supply chain 
trading partners does your current 
software enable you to share 
information/collaborate with? 

6.5 

Customers 
Partner companies 
Logistics networks 
Industry resources (e.g. 
airline/shipping schedules) 
Other (please specify) 
None 

3.4 Business Strategy 

Question 
Section 

Reference 
Answer Choices 

Which of the following issues 
significantly influences your business 
strategy (please tick all that apply)? 

7.1 

Sustainability/environment 
Economic performance 
Open up new markets 
Introduction of new 
products/services 
Meet customer requirements 
Globalisation 
Compliance 
Supply chain security 
Improve operational visibility 
Other (please specify) 

Which of the following areas is your 
company taking/considering taking 
action in, in order to respond more 
effectively to customer demand (please 
tick all that apply)? 

7.2 

Planning optimisation 
Improve visibility 
Customer retention program 
Collaboration 
Operational improvement program 
Implement cost savings 
Green' initiatives 
Offer services at a lower rate 
Commencement of (new) 
partnerships 
Network re-design 
Offer VAS/VAL (value-added 
services/logistics) 
Introduce new products 
Open up in new geographic 
markets 
Outsource logistics to 3PL 
None 
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3.5 IT Plans 

Question Section 
Reference 

Answer Choices 

Is your company looking to increase 
information sharing/collaboration in the 
future? 

8.1 
Yes 
No  
Not sure 

Does your organisation have long-term 
IT investments on the agenda for the 
following: 
 Freight Forwarding  
 Warehouse management 
 Transport management 
 Customs and compliance 
software 
 Software for visibility and 
business integration 
 Advanced planning and 
optimisation software 
 Enterprise resource planning 
software 
 Customer relationship 
management software 
 Response 
 Other (please specify) 

8.2 
Yes 
No  
Not sure 

3.6 IT Evaluation 

Question 
Section 

Reference 
Answer Choices 

Which factor is most important when 
evaluating a new supply chain IT 
system? 

9.1 

Projected return on investment 
Cost of acquisition 
Total cost of ownership 
Timescale for benefits to be 
realised 

How quickly would you expect to start 
seeing a return on investment for a new 
supply chain IT system implemented 
within your business? 

9.2 

Within 12 months 
13-24 months 
2-5 years 
2-5 years 
No set timescale 
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4.0 Sample 

4.1 General 

A total of 484 individuals participated in the survey. The questions in Chapter 4 provide 
information on the total number of participants that answered each question, allowing the 
reader the ability to assess the level of confidence that can be placed on the findings.   

58% of the companies that responded to the survey categorised themselves as either 
transport or logistics companies with 35% (172 respondents) manufacturers or retailers. 
(The retailer category includes retail service providers and wholesalers supporting end 
user sales). The ‘other’ is made up of companies such as consultants, researchers, 
trainers and industries such as extraction.  

What is your company’s main area of business? 

 
Source: Transport Intelligence 

 

Logistics service 
provider, 280, 

58% 
Retailer, 84, 

17% 

Manufacturer, 
88, 18% 

Other, 32, 7% 
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Amongst the 280 logistics service providers the largest elements were 3PLs and freight 
forwarders. 

What type of service provider is your company? 

 
Source: Transport Intelligence 

 

The companies in the ‘other’ section include consultancies, trainers, specialist software 
providers, etc. 
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The manufacturers and retailers included a large number of agents and distributors not 
operating within a specific sector. Amongst the other sectors well represented were 
automotive component and part producers, wholesalers and retailers and hi-tech industry 
companies.  

If you are a manufacturer / retailer, which sector do you mainly operate within? 

 
Source: Transport Intelligence 
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4.2 Geographic Split 

By far the largest number of participants in the survey operate on a global basis, 
representing almost half of the respondents.  This is supported by the high response from 
large companies (see below).  European companies make up 19% of respondents and 
Asian companies 17%. 

What region are you based in? 

 
Source: Transport Intelligence 
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4.3 Organisation Size 

Over 40% of the sample surveyed comprised very large companies, employing more than 
2,000 members of staff, whilst mid-sized companies, employing between 101 and 500 
members of staff, made up 25% of the total sample. Large companies, employing 
between 501 and 2,000 staff members, made up only 5% of the total sample surveyed. 

How many members of staff does your company employ? 

 
Source: Transport Intelligence 
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5.0 Survey Findings - Business Outlook 

5.1 Recent Performance 

The respondents to this survey were asked if they had expanded in the past two years. 
79% of the 280 logistics service providers said that they had expanded in some way, 
whilst 75% of the others also explained that their operations had expanded. 

Has your company expanded to cover new routes or markets in the last two years?  

  
Sample size 263 Sample size 163 

Source: Transport Intelligence 

 

In response to the question ‘Has your company dropped any routes and/or markets?’ 5 
logistics service providers (2%) answered yes and a similar number of ‘other’ 
respondents also gave a positive answer to this question.   
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A geographic analysis of the answers to the above to questions is shown below. Logistics 
service providers in North America and Latin America have all expanded in the past two 
years, possibly due to a recovery after the global crises. By contrast over 40% of the non-
logistics companies in Latin America and in the Middle East and North Africa have not 
grown in the past two years.  

Not surprisingly, European companies have experienced the least growth in recent years, 
hindered by the on-going ‘Euro-crises’ which have plagued the European Union.  Asian 
logistics service providers, which have witnessed year-on-year growth in recent years, 
have been among the slowest growing companies, possibly highlighting a slight decline in 
the growth of these economies. 

Has your company expanded to cover new routes or markets in the last two years? 

  
Sample size 263 Sample size 198 

Source: Transport Intelligence 
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Middle sized organisations, with 251 to 500, employees were most likely to have grown in 
the past two years and are most likely to grow in the coming year. The pattern of growth 
by firm size is mixed with recent growth slightly stronger in the larger organisations. 

Has your company expanded to cover new routes or markets in the last two years? 

  
Sample size 253 Sample size 198 

Source: Transport Intelligence 

 

As was noted earlier, 79% of all logistics service providers have expanded in some way 
in the past two years. The responses by segment are shown below. In most of the 
sectors 80% of the respondents have grown. The three sectors with the least growth are 
road haulage, warehousing and others. In addition to acting on their own account many 
road haulage and warehousing operators act as subcontractors to 3PLs and 4PLs and 
service providers also typically serve the large logistics service providers. It may be that 
the large logistics service providers have sought to control their costs in difficult times and 
subcontractors and service providers have suffered as a result.    
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Has your company expanded to cover new routes and/or markets in the last two 
years? 

 
Source: Transport Intelligence 

 

In other studies, Ti has seen the industry’s revenues growing slowly and somewhat 
erratically and similar slow and erratic improvements in profitability. In a survey such 
as this there may be a tendency towards optimistic response and the high proportion 
of growing businesses should be viewed with some caution. The relationship between 
the sectors of the business is fairly consistent with other studies carried out by Ti. 
These show the road haulage sector with limited growth and low profitability, contract 
logistics service providers with mixed but, on the whole, improving fortunes and freight 
forwarders in general being the most profitable sector.  
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5.2 Future Prospects 

This apparent optimism is carried into the future in that when asked about future 
expansion over 70% of those responding indicated that they will be expanding in the next 
12 months. 

Are there plans to expand in the next 12 months? 

  
Sample Size 263 Sample Size 196 

Source: Transport Intelligence 
 

The geographic analysis of responses is shown below.  The growth areas and 
expectation are similar to the pattern of the past two years.  

Are there plans to expand in the next 12 months? 

  
Sample size 263 Sample size 196 

Source: Transport Intelligence 
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The analysis of respondents’ expectations of growth in the coming year appears to be 
evenly spread among firms of different sizes with fewer smaller firms with pessimistic 
outlooks.  

Are there plans to expand in the next 12 months? 

  
Sample size 263 Sample size 196 

Source: Transport Intelligence 

 

The responses to the question ‘Are there plans to expand in the next 12 months?’ 
produced a similar pattern to the previous question regarding past growth. Perhaps 
the most notable feature of this data is the optimism of the 4PLs in this survey. The 
data is shown below  

Are there plans to expand in the next 12 months? 

 
Source: Transport Intelligence 
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Very few respondents intend to pursue growth through acquisitions alone and most 
respondents either intend to pursue growth organically or via a mix of organic growth and 
acquisitions.   

What is the main reason behind the expansion plans? 

 
Sample size 208 Sample size 141 

Source: Transport Intelligence 
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Within the logistics industry there are a significant number of companies with no 
borrowings and cash balances and others at the opposite end of the liquidity spectrum 
with very high borrowings. Typically those with high borrowings are the 3PLs who went 
on acquisition sprees in the mid-2000s whilst those with high cash holdings are typically 
smaller forwarders with few tangible assets and who have made smaller acquisitions with 
shorter payback times.  

It would, therefore, be expected that most of the logistics service providers will seek to 
generate their future expansion from organic growth and the results of this survey seem 
to bear out this expectation. Nevertheless (possibly reflecting their sector’s stronger cash 
positions), over 30% of the forwarders and 4PLs expected to make growth by merger or 
acquisition. 

 

What is the main reason behind the expansion plans? 

 
Source: Transport Intelligence 

 

Despite continuing difficult economic times, the logistics sector has experienced a 
reasonably high level of M&A activity over the past 12 months.   There have been a range 
of deals announced, across all segments and geographies, with companies such as CH 
Robinson, Damco, and DSV making multiple acquisitions during the year and markets 
such as Russia and the Middle East / North Africa attracting attention. 

However, the most notable announcement has been UPS’ proposed acquisition of TNT, 
which is currently being investigated by the European Commission’s Competition 
Authority.  Whilst this activity is positive in showing confidence within the sector, it is still a 
long way behind the merger frenzy witnessed during the late 90’s and early 2000’s. 
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6.0 Survey Findings – Current IT Facilities 

6.1 Supply Chain Management Software 

62% of the logistics service providers responding to this survey use supply chain 
management software. 55% of the other companies also use this type of solution.  

Do you utilise supply chain management software to manage your operating costs? 

  
Sample Size 218 Sample Size 160 

Source: Transport Intelligence 

 

6.2 Software Importance 

In assessing the importance of software to their business respondents gave the lowest 
score (out of 5) to the most important systems. The average scores shown below indicate 
the differing priorities of logistics service providers and non–logistics companies. For 
‘commercial’ companies, ERP and finance are seen as the most important software 
applications. For logistics companies, freight forwarding and transport management 
applications take priority. Both groups selected warehousing software as the third highest 
priority. 
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The average scores are shown below. 

How important do you feel the following software systems are in assisting you in 
managing your operations? (1 being most important and 5 being least important) 

Average Scores (The lower the score the more important the factor) 

  
Sample size from 159 to 193 Sample size from 123 to 136 

Source: Transport Intelligence 
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6.3 Software Effectiveness 

Both logistics companies and other companies responding said that they obtain detailed 
day to day insights of operational expenditure. For logistics service providers, trade 
compliance was the weakest element with over 40% not obtaining data. For other 
respondents property costs were not available for around 40%    

Does your company have detailed day-to-day insights of operational expenditure in 
the following areas? 

 
Sample sizes vary between 147 and 205 

 
Sample sizes vary between 121 and 150 

Source: Transport Intelligence 
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6.4 Software Shortcomings 

Almost half the logistics service providers and a slightly smaller proportion of other 
respondents thought that current software restricted their opportunities to react to new 
opportunities. 

Do you consider your current logistics software a barrier to your ability to react to 
new business opportunities or business re-design? 

  
Sample Size 205 Sample Size 149 

Source: Transport Intelligence 

The main reason for this problem was seen as the time taken to implement a new 
system. 

What are the main reasons for this? 

  
Sample size 90 Sample size 60 

Source: Transport Intelligence 

 

Yes
46%

No
54%

Logistics Service  Providers
Yes
42%

No
58%

All Others

0% 20% 40% 60%

Other

Training of users

Financial
implications

Dependence on
innovations of
current vendor

(lock in)

Length of time to
implement a new

system

Logistics Service Providers

0% 20% 40% 60%

Other

Financial
implications

Training of users

Dependence on
innovations of
current vendor

(lock in)

Length of time
to implement a

new system

All Others



 Logistics and Transport IT Survey sponsored by Kewill 

© November 2012 Transport Intelligence Ltd Page 30  

6.5 Sharing Information 

Logistics service providers responding to this survey were more likely to have software 
links with outsiders than the ‘other’ companies. Over 40% of logistics service providers 
had software links with their customers but less than 20% had links with others. Of the 
other companies responding 20% had links with customers and again smaller numbers 
had contacts with others.  

Which (if any) of your supply chain trading partners does your current software 
enable you to share information/collaborate with? 

  
Sample size 198 Sample size 145 

Source: Transport Intelligence 
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7.0 Survey Findings – Business Strategy  

7.1 Priorities 

Respondents were asked to select the issues that significantly affect their business 
strategy. The results for logistics service providers and the others in the survey were very 
similar with the emphasis on economic performance and meeting customer requirements.  

Supply chain security was not seen as an important influence with only 23% of logistics 
service providers and 30% of others selecting this aspect as being significant.  On the 
other hand, around 40% of both groups saw operational visibility as being a significant 
factor.   

 Which of The Following Issues Significantly Influences Your Business Strategy 
(percentage selecting each issue)  

  
Sample size280 Sample Size 204 

Source: Transport Intelligence 
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7.2 Strategy Actions 

Respondents were also asked in which areas their companies are considering taking 
action in order to respond more effectively to customer demand. 

Both logistics service providers and others gave high priority to planning optimisation, 
cost savings and operational improvements. However, improving visibility was the top 
priority for logistics service providers with 49% stating that action was being taken. 
Logistics service providers also gave high priority to value added services whilst others 
placed greater emphasis on new products and entering new markets.  

Which of the Following Areas is Your Company Taking/Considering Taking Action in, 
in order to Respond More Effectively to Customer Demand (% selecting each area) 

  
Sample size 280 Sample size 204 

Source: Transport Intelligence 
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8.0 Survey Findings – IT Plans 

8.1 Future Collaboration 

Most of the respondents to the survey are seeking to increase information sharing in the 
future. 

Is your company looking to increase information sharing/collaboration in the future? 

  
Sample Size 166 Sample Size 110 

Source: Transport Intelligence 
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The responses to the question are shown below. The chart indicates that investments in 
IT software are clearly of significant importance in organisations’ long-term strategies, 
particularly for logistics service providers. 

Does your organisation have long-term IT investments on the agenda for the 
following: 

  
Sample size 190 Sample size 139 

Source: Transport Intelligence 
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9.0 Survey Findings IT Evaluation 

9.1 Criteria 

For all the respondents to this survey the return on investment was the most important 
factor in evaluating a new supply chain IT system. Cost of ownership featured more 
strongly amongst logistics players than the timescale of the realisation of benefits, whilst 
other companies gave higher priority to the timescale for the realisation of benefits. 

Which factor is most important when evaluating a new supply chain IT system? 

  
Sample size 190 Sample size 139 

Source: Transport Intelligence 
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9.2 Timescale 

Around 70% of the respondents to this survey would expect a return on an investment in 
supply chain IT system within two years. 

How quickly would you expect to start seeing a return on investment for a new 
supply chain IT system implemented within your business? 

  

Sample size 76 Sample size 62 
Source: Transport Intelligence 
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Contact Transport Intelligence 
If you have any feedback on this report please do not hesitate to get in touch with us by 
any of the following means: 

Telephone: +44 (0)1666 511 880  

Email: mnordmann@transportintelligence.com 

Web: www.transportintelligence.com 

Or by post: 

Transport Intelligence Ltd 

1&2 The Orchard 

Callow Park 

Callow Hill 

Brinkworth 

SN15 5FD 

mailto:mnordmann@transportintelligence.com
http://www.transportintelligence.com/

	About Transport Intelligence
	About Kewill Ltd
	1.0 Executive Summary
	1.1 Background
	1.2 Key Figures from Findings

	2.0 Introduction
	3.0 Survey Questions
	3.1 General information
	3.2 Business Outlook
	3.3 Current IT Facilities
	3.4 Business Strategy
	3.5 IT Plans
	3.6 IT Evaluation

	4.0 Sample
	4.1 General
	4.2 Geographic Split
	4.3 Organisation Size

	5.0 Survey Findings - Business Outlook
	5.1 Recent Performance
	5.2 Future Prospects

	6.0 Survey Findings – Current IT Facilities
	6.1 Supply Chain Management Software
	6.2 Software Importance
	6.3 Software Effectiveness
	6.4 Software Shortcomings
	6.5 Sharing Information

	7.0 Survey Findings – Business Strategy
	7.1 Priorities
	7.2 Strategy Actions

	8.0 Survey Findings – IT Plans
	8.1 Future Collaboration
	8.2 IT Investment

	9.0 Survey Findings IT Evaluation
	9.1 Criteria
	9.2 Timescale

	Contact Transport Intelligence

