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THE FUTURE IS NOW...

Upcoming Event
ICSCLM 2013 - International 
Conference on Supply Chain & 
Logistics Management, New Delhi
Themed “Global Supply Chains and 
Emerging Markets”, the 2013 ICSCLM will 
be jointly hosted by BIMTECH and Hull 
University Business School on 5-7 
December 2013 in New Delhi, India. The 
conference programme will include 
research presentation sessions, industry 
panel sessions to share experience on 
current and future issues in supply chain 
management and logistics and will thus 
create a forum for future debate and 
discussions.
www.bimtech.ac.in/ICSCLM

Logistics Executive 
Global News

Logistics Executive to partner with 
Logistics Executive Group has partnered 
with the Chartered Institute of Logistics 
and Transport Singapore (CILTS) to 
offering Supply Chain Professional 
Development (SCPD) programme. 
Conducted via an online learning portal, it 
makes the SCPD available to all. The 
Supply Chain Professional Development 
(SCPD) programme compromises of two 
levels. Advanced diploma (four modules) 
and Diploma (four modules). Each module 
takes about four weeks on average to 
complete. The syllabus for the Advanced 
Diploma level also addresses the 
curriculum for the Certified Professional 
Logistician (CPL) certification. Successful 
candidates will be awarded the CPL 
certificate. To find out more see: 
www.logisticsexecutive.com/

NEWS & EVENTS
Attract, engage, and retain your team with the 
work place of today is making a! the di"erence 
and need to be #ont and centre of HR strategy 
writes Brian Cartwright, Managing Director 
for Logistics Executive Middle East and Africa. 

The way we interact with our peers, colleagues and customers 
has changed dramatically in recent times and its constantly 
evolving due to advances in technology and specifically the 
social media revolution.
The increasing influence of the millennial generation within the 
workplace with their significantly differing needs and 
expectations to any previous generation before them is driving 
a step change in how we view the world of work these days.
But what about the physical working environment? Does it 
have a big part to play in how your organisation and brand is 
viewed by future and existing employees, and by your 
customers? 
Can your office environment impact your ability to attract and 
retain talent as well as encourage creativity and productivity 
in the work place, and the environment contribute positively 
to your organisation being a better or great place to work? 
When we walk into our offices each day it’s easy to be blinded 
by the familiarity of the same sights we see day in and day 
out, so the next time you enter your office try this....
Imagine you are a potential new employee or even a customer. 
What would be your first impression when you walk through 
the door? 

http://www.bimtech.ac.in/ICSCLM/
http://www.bimtech.ac.in/ICSCLM/
http://www.logisticsexecutive.com/training_academy/supply_chain_professional_development_program
http://www.logisticsexecutive.com/training_academy/supply_chain_professional_development_program
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Would there be a wow factor?  Would you think 
great, this is really a progressive enterprise that I 
want to do business with or join as an employee?
Would a potential new employee who has seen 
the offices of your competitors think this is the 
environment where I would like to spend my 
working time, not forgetting the fact that we 
spend the majority of our daily life at work. 
Conversely would they think here's yet another 
uninteresting workplace with its drab ho-hum 
interior decor and the standard issue dark 
coloured square desks and cubicles just the same 
as everywhere else....
Imagine now the office of today (I intentionally 
say today...the future is NOW!). In fact, imagine 
the Googleplex or the Facebook offices, now 
maybe thats a stretch too far for the Supply 
Chain & Logistics industry, but should it be...? 
After all it’s a people business! 
Now imagine you walk into an office to be 
greeted by a place filled with nooks and crannies 
– creative work spaces, themed breakout rooms 
where you can take a seat (or a giant bean bag) 
and work from your tablet, glass partitions that 
can be used as wall to wall white boards, 
strategically located smart boards with blu-tooth 
connectivity, modern ergonomic furniture, stylish 
yet highly functional hot desks / workstations 
and seating that provide an escape from 
traditional environments. Perhaps the brighter or 
the bigger mixture of colours the better?, well lit 
interiors and maybe some motivational words 
adorning the walls, company values written not 
in the usual plaque or square sign on transparent 
perspex format, now they are vinyl prints 
shooting across the walls with flashy writing and 
jazzy colours spelling out just who you are and 
what you stand for. So now some of you are 

possibly thinking ok this all sounds nice but 
whats the cost?  is it really a priority right now? 
and we are aren't an up to the minute social media 
or internet technology company.
If you really feel that’s the case then don't allow 
me to push my opinions...but please do take one 
thing away from this, many of us talk about 
making the Supply Chain and Logistics Industry 
more attractive, we need people to want to start, 
(and importantly) continue a career in this sector 
and there are many facets to achieving this from 
education and career development to marketing 
the industry better, raising the profile of what one 
can achieve from embarking on a career within 
this specialist area.
A common point of discussion at industry events 
is how we present the sector as a vibrant and 
attractive option for tomorrow’s leaders. Let’s be 
honest we can all identify areas where we can 
improve our physical working environments to 
encourage greater levels of engagement, 
motivation and enjoyment, enhancing the image 
and presentation of our businesses and our 
industry as a whole.
Why is it the likes of the Google’s and the 
Facebook’s are constantly catching the headlines 
with their impression of what a modern working 
environment looks like? The answer is simple; 
they were bold enough to ignore convention and 
just go ahead and do it!
Going one step further into this rarely discussed 
topic, (rarely discussed within Supply Chain & 
Logistics) imagine now that our industry has 
surpassed the likes of the Googleplex and taken 
interior creativity to new "headline catching" 
levels. Imagine a world where graduates want to 
work in Supply Chain & Logistics because it seems 
like a "cool industry", in part due to the amazing 

TRAINING AND STAFF PERFORMANCE
Logistics Executive in conjunction with partners is committed to providing the most 
relevant and cutting-edge Supply Chain, Logistics & Executive development to 
your employees upgrading their future skills and helping to retrain your employ-
ees.  Our short and long-term courses include industry specific seminars, tier one 
accredited courses, and on-site customized training developed for Supply Chain 
and Logistics employers. The aim and objective of Logistics Executive Training Academy is to provide Qual-
ity Training and Development for companies and organisations that meet their individual needs. We will 
provide training and assessment services that are relevant, flexible and of the highest quality.

More Information on Logistics Executive 
Academy Training and Development Programs
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working environments the 
industry has by then become 
renowned for. Now it may sound 
shallow to put it in those terms 
as there is so much more that 
industry offers when it comes to 
embarking on a career but....and 
this is the big but!
Imagine the first time you hear 
those immortal words "Supply 
Chain & Logistics seems like a 
cool industry" haven't we just 
ticked one of the boxes in 
making the sector more 
attractive, just by improving 
(modernising) and in turn 
changing the perception of what 
our office environments look 
like. Sure there are many more 
boxes to tick along the way in 
terms of attracting talent but a 
large part of attraction is all 
about perception. People’s 
perception of our industry 
(especially that of the Millennial 
Generation) needs a big shake 
up, and one of the easiest early 
steps we can take towards 
making a significant shift in the 
sector is by enhancing and 
modernising the physical 
working environment. Out with 
the old and in with the new, let’s 
start making headlines, let’s 
ignore convention, and let’s 
reach new heights!

When I meet colleagues, 
customers, and candidates in the 
market place I want to hear them 
talking up organisations because 
they have a great work place, a 
place where they want to spend 
their days. Once I have placed a 
candidate with an organisation I 
want to hear them proudly 
shouting about the great 
environment they work in. As 
part of their job satisfaction they 
have just become an ambassador 
for your business and your brand. 
There is ample research to 
support the fact that motivated 
employees are much more likely 
to be engaged, creative, and 
productive, adding genuine value 
to your business.
So does the physical work 
environment have a part to play 
in the success of a company?
I leave it for you decide, and I will 
finish with one last thought....We 
as an industry have a battle for 
talent on our hands right now, a 
battle for talent against other 
sectors including Technology, 
Media, Finance, Retail.
Sectors with a reputation for 
flashy upbeat workspaces and 
cool image attracting a constant 
flow of young, creative, educated 
and motivated talent…
Talent that we need! 
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Brian Cartwright is an experienced executive headhunter and 
business leader based from our Dubai office where he is 
responsible for managing the Logistics Executive business 
across the Middle East and Africa.  He has over 12 years 
business management experience and has worked in the 
recruitment sector for the past 9 years. Brian has built a solid 
reputation within the Logistics & Supply Chain community as 
one of the leading recruiters for the sector since moving to the 
Middle East in 2008 and serves as a key member of the senior 
management team. Brian can be contacted on email: 
Brianc@LogisticsExecutive.com
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